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DISCLAIMER
The material in this presentation has been prepared by Ikeja Hotel Plc (the “Company”) and is general

background information about the Company’s activities current as at the date of this presentation. This
information is given in summary form and does not purport to be complete. Information in this presentation,
including forecast financial information, should not be considered as advice or a recommendation to investors or
potential investors in relation to holding, purchasing or selling securities or other financial products or instruments
and does not take into account your particular investment objectives, financial situation or needs. Before acting on
any information you should consider the appropriateness of the information having regard to these matters, any
relevant offer document and in particular, you should seek independent financial advice. All securities and
financial product or instrument transactions involve risks, which include (among others) the risk of adverse or
unanticipated market, financial or political developments and, in international transactions, currency risk.

This presentation may contain forward looking statements including statements regarding our intent,
belief or current expectations with respect to the Company’s businesses and operations, market
conditions, results of operation and financial condition, specific provisions and risk management
practices. Readers are cautioned not to place undue reliance on these forward looking statements.
Ikeja Hotel Plc does not undertake any obligation to publicly release the result of any revisions to
these forward looking statements to reflect events or circumstances after the date hereof to reflect the
occurrence of unanticipated events. While due care has been used in the preparation of forecast
information, actual results may vary in a materially positive or negative manner. Forecasts and
hypothetical examples are subject to uncertainty and contingencies outside Company’s control. Past
performance is not a reliable indication of future performance.
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MISSION 

VISION 

“To be the preferred Hospitality and 
Tourism Investment Company”

“To maintain a leadership position in the 
provision of first class international hotel 

development and management services in the 
hospitality and tourism industry and thereby 
contribute effectively to the socio-economic 

development of Nigeria”
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CORE VALUES

Guest Satisfaction

Highly Motivated Associates

Prompt & Excellent Service Delivery

Accountability and Transparency

Environmental Friendliness

Diversity

International best practices
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OVERVIEW OF THE INDUSTRY AND 
LANDSCAPE
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The Outlook provides an overview of how the hotel industry in Nigeria is expected to 

develop over the coming years. 

It details the key trends observed and discusses the challenges facing the sector, as well as 

considering its future prospects. 

Overall room revenue in Nigeria rose to 7.4% in 2018, from the 1.9% increase in 2017, 

principally reflecting a 28 percentage point turnaround.

INDUSTRY OVERVIEW 
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 A number of new hotels are scheduled to open in the next five years, which will 
accommodate further growth in guest nights, without putting upward pressure on Average 
Daily Rate (ADR) which projected a substantial growth in the hospitality business, this 
projection is going to suffer a major setback due to the impact of COVID – 19 Pandemic. 

 As more vaccines are developed and distributed across the nations of the world, we 
hope the industry will bounce back quickly. The industry is in dire need of Government 
palliative to cushion the impact of COVID -19 Pandemic.

 During the next five years we expect Nigeria to be the fastest-growing market with a 
projected 12.0% compound annual increase. (Extracted from PWC Hospitality Outlook: 
2019- 2023).

INDUSTRY OVERVIEW…CONTD. 
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INDUSTRY OVERVIEW..CONTD..
Contribution of Hospitality Industry (Accommodation and Food Services) to Nigeria GDP

 In nominal terms, Accommodation and Food Services grew by (9.64%) year on year in 
Q3 2020, indicating a decline of (29.07%) points relative to Q3 2019. 

However, the Q3 2020 growth was higher than the preceding quarter by 20.52% points 
when growth was (30.16%).

 Accommodation and Food Services contribution to nominal GDP stood at 0.83% in Q3 
2020.

 In real terms, Accommodation and Food Services contracted by (22.61%), compared to 
a growth rate of 2.28% recorded in the previous year. Relative to the preceding quarter, 
growth rate was 17.58% points.
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INDUSTRY OVERVIEW..CONTD..

Source: NBS, Q3  2020 Report
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PROFILE OF THE COMPANY AND KEY 
STRATEGIC INITIATIVES
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COMPANY OVERVIEW
The Company is a leader in the hospitality sector dominating the Tourist Sector in Nigeria 
since inception.
It is the first privately owned hospitality business to be listed in Nigerian Stock Exchange.

It has its hotel located at 30 Mobolaji Bank Anthony way, Ikeja. It has 51% stake of Capital 
Hotels (Owners of Abuja Sheraton Hotel).

Over the years, the Company has been doing very well with good returns on investment.

The Company has won many awards both National and International for excellence service 
delivery.

The asset is managed by, a prime brand in International Hotel Management Company 
(Marriott Hotel International-Owner of Sheraton Starwood),  One of the finest Hotel 
Management Company in the world.
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CORPORATE PROFILE

Ikeja Hotel Plc was incorporated as Properties Development Limited on November 18, 1972 with a view 
to providing world class hotel and catering services.

The company’s name was later changed to Ikeja Hotel Limited in October 7, 1980 and it became a 
public company in 1983

Sheraton Lagos Hotel was opened for business in September 1985. It has 337 Guest Rooms.

It also has controlling interest in Capital Hotels Plc, the owning company of Sheraton Abuja Hotel 
through its subsidiary Hans Gremlin Nigeria Limited.

In association with other Investors, it has 12.18% shares in The Tourist Company of Nigeria Plc. (Owner 
of Federal Palace Hotel).
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CORPORATE GOVERNANCE STRUCTURE

Board of Directors – Consists of Eight members - Chaired by Chief Anthony I. Idigbe, SAN.

The Board runs its business through three Board Committees namely,

Statutory Audit Committee – Chaired by Mr. Abatcha Bulama, FCA, a

Non-Executive Director.

Nomination, Establishment & Governance Committee – Chaired by Mrs. Fadeke

Olugbemi, FCA, a Non-Executive Director.

Finance, Risk & General-Purpose Committee – Chaired by Mr. Abatcha Bulama, FCA,

a Non-Executive Director.



15

IMPORTANT MILESTONES
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IKEJA HOTEL PLC ASSETS

12.18%
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OPERATING ENVIRONMENT

High Inflation rate

Economic recession

Insecurity

Poor Infrastructural facilities

High exchange rate
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CRUDE OIL PRODUCTION

. The average daily Oil
production recorded in the
third quarter of 2020 stood
at 1.67mbpd or 0.37 mbpd
lower than the average
production recorded in the
same quarter of 2019 and
0.14mbpd lower than
production volume recorded
in the second quarter of
2020.

Source: NBS, Q3  2020 Report
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The Nigeria’s GDP recorded a
reduction rate of -3.62% (year on
year) in real terms in the third quarter
of 2020.

 Furthermore, growth in Q3 was
slower by 5.90% points when
compared to third quarter of 2019
which recorded a real growth rate of
2.28% year on year.

The performance of the economy in
Q3 reflected residual effects of the
restrictions to movement and
economic activity implemented across
the country in early Q2 in response to
the COVID-19 pandemic.

Source: NBS, Q3 2020 Report
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KEY FINANCIAL HIGHLIGHTS 
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KEY FINANCIAL HIGHLIGHTS
(INCOME STATEMENT)

YEAR END (31-12-19) YEAR END (31-12-2018) YOY %
=N=‘000 =N=‘000

Revenue 12,515,560 13,226,569 (5.3)
Cost of Sales 8,937,875 9,540,474 6.3

Gross profit 3,577,685 3,686,095 (2.94)
Operating Margin (%) 29 28 
Administrative expenses (2,122,002) (1,967,494) (7.85) 
Other income 440,949 286,156 54.09 
EBITDA 1,008,893 1,259,697 (19.91)
EBITDA Margin 8.05 10 
Depreciation 887,739 745,060 (19.15) 
EBIT 1,147,080 1,229,079 (6.67)
EBIT Margin 9 9 
Taxation 312,134 123,720 (152.29) 
PAT 834,946 1,105,359 (24.46)
Basic EPS (kobo) 40 53 
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KEY FINANCIAL HIGHLIGHTS.. CONTD.. 
BUSINESS SEGMENTS

2019 vs. 2018 Revenue

2019 
N’000

2018
N’000 % Growth

Rooms 7,790 7,864 (0.9%)

F & B 4,153 4,277 (2.8%)

Others 572 1,086 (47.3%)

In 2019, rooms contributed 62.2% to the total revenue whilst F & B and 
Others contributed 33.2% and 4.6% respectively.

Rooms declined by (0.9%) over 2018 performance whilst F & B dropped by    
(2.8%) over same period last year.
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KEY FINANCIAL HIGHLIGHTS.. CONTD.. 
(STATEMENT OF FINANCIAL POSITION)

FS                   
31 - 12 - 2019

FS                 
31 - 12 - 2018

₦'000 ₦'000 Var % 

Total Assets 38,670,775 37,817,170 2.26

Non- Current Assets 23,416,232 21,744,266 8.0

Current Assets 15,254,543 16,072,904 (5.0)

Total Liabilities 19,300,193 19,367,242 (0.35)

Non-Current Liabilities 9,365,268 9,232,847 (1.43)

Current Liabilities 9,934,925 10,134,395 1.96

Shareholders Funds 19,370,582 18,449,928 4.99

• Total Assets – Increase is driven 
by PPE & and Trade 
receivables. 

• Total Liabilities – The marginal 
decrease is driven by retirement 
benefit obligation, and tax.

• Shareholders’ Fund – the 
increase is as a result of  
retained earnings.
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KEY FINANCIAL HIGHLIGHTS..CONTD..                            
2020 Q3 ACTUAL Vs. Q3 

BUDGET
Q3 2020 Actual 

=N=‘000
Q3 2020 Budget 

=N’000 % Var
2020 Full Year 

Budget =N=‘000
Revenue 3,602,833 8,382,842 (57%) 11,577,123
Cost of sales 3,531,268 5,860,449 40% 8,156,482
Margin 71,565 2,522,393 (97%) 3,420,641
Margin % 2 30 30 
Administrative and other Exps. 1,793,726 1,474,704 (21.6%) 1,966,272
Other Income 332,938 392,784 (15.2%) 563,553
EBITDA (107,908) 1,440,474 (107%) 2,484,607
EBITDA Margin (3) 17 21 
Depreciation 652,509 687,875 5% 766,306
EBIT (1,389,223) 752,599 (285%) 1,251,616
Margin (39) 9 11 
Taxation 10,863 225,780 375,485
PAT (1,400,087) 526,819 (366%) 876,131
Basic EPS (Kobo) (67) 25 42 
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REVIEW OF FINANCIAL RATIOS 



26

REVIEW OF FINANCIAL RATIOS 

FINANCIAL RATIOS

FY 2019 FY 2018
Working Capital Ratio 1.5 1.6 

Gross Profit Margin (%) 28.6 27.9

ROCE (%) 2.9 3.2

Asset Turnover Ratio 3.1 2.8

Earnings Per Share (Kobo) 40 53
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REVIEW OF FINANCIAL RATIOS ..CONTD..

 GEARING

Ikeja Hotel plc funds its operations and projects from internally 
generated revenue and reserves.

The Hotel is not indebted to any bank or financial institutions.  

From the above the company gearing ratio is zero as the figure reported 
in the books are related party loans.
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MILESTONES AND ACCOMPLISHMENTS
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MILESTONES AND ACCOMPLISHMENTS

Ikeja Hotel Plc was incorporated as Properties Development Limited on November 18, 
1972.
The company’s name was later changed to Ikeja Hotel Limited in October 7, 1980.
Sheraton Lagos Hotel was opened for business in September 1985 with 337 Guest Rooms.
The Company became a Public Limited Company in 1991.
The Company strategically acquired 51% of Capital Hotel Plc. with 540 Guest Rooms.
Ikeja Hotel Plc. Controls over 1,000 Guests Rooms thereby dominating the hospitality 

industry.
In association with other Investors, it has 12.18% shares in The Tourist Company of Nigeria 

Plc. (Owner of Federal Palace Hotel). 
The Company also intends to make its presence in South-South of Nigeria in the nearest 

future.
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AWARDS 
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OUTLOOK AND FINANCIAL FORECAST
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THREE YEARS FINANCIAL PROJECTIONS 2021 - 2023
2021 2022 2023
N'000 N'000 N'000

Revenue 8,730,794 10,186,712 12,698,068 

Operating Expenses 6,685,585 6,695,693 8,199,907 
Margin 2,045,209 3,491,019 4,498,161 
Margin % 23 34 35 

Administrative and other overheads Exp. 1,510,003 1,558,963 1,900,749 

Depreciation 887,739 889,655 903,973 

EBIT (352,533) 1,042,401 1,693,439 

Tax 174,616 334,530 416,064 

Profit / (Loss) After Tax (527,149) 707,871 1,277,375 
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Comments.
All things being equal, the company is hopeful to reverse the loss sustained 
by the impact of Covid-19 Pandemic before or by the end of the year 2021, 
if the virus is curtailed by availability and distribution of the vaccine to 
allow business life resume.



35

CORPORATE STRATEGIC  TURNAROUND 
PLANS
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 The advent of Covid-19 Pandemic has impacted the business processes and 
deliverables. 

The hospitality industry is one of the worst hit sector with most hotels partially or 
fully closed.  Our occupancy rate nosedived to its lowest ebb at 3.5%.  

We are hopeful that the hotel will rebound to limelight.  The Company has 
developed comprehensive strategic plans to resuscitate the fortunes of the hotel. 

CORPORATE STRATEGIC TURNAROUND PLANS
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CORPORATE STRATEGIC TURNAROUND PLANS …CONTD..

The Company’s Strategic Business 
Plans are as follows:

Restoring Investors’ confidence and 
positive public perception of our 
Company.

Expand our banquet facility to 
generate additional revenue. 
Engage internal and external

resources to deliver optimal returns
to the Shareholders.

Our Marketing plans for recovery are:

Aggressive specialized and digital 
marketing efforts.  

Focus and create new opportunities in 
domestic demand.  

Plan special rates for corporate 
entities.
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Corporate Strategic Turnaround plans..Contd.. 

Business Plans
 Cost control and cost reduction strategies

to improve profitability

 Invest in Human Capital Development
and Information Technology to drive
efficiency and productivity

 Corporate Social Responsibilities to the
Society.

 Sound Corporate Governance and Best
Practices in running our business.

Marketing plans
Conduct media and special campaigns.

Deployment of various social media 
handles to increase sales.
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CORPORATE STRATEGIC TURNAROUND PLANS..CONTD..

Business Plans
 Re appraise and re-tool our Risk

Assessment and Risk Evaluation
Apparatus to mitigate risks.

 Strategic direction of the company to
retain its prime position as the flagship of
Hospitality and Tourism business in
Nigeria.

Technology plan
Deployment of latest Technology to 

enhance our operations.
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CORPORATE STRATEGIC TURNAROUND PLANS..CONTD..

Strategic Plan
Customer Experience
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COVID – 19 PANDEMIC PROTOCOL

• Full compliance with Nigeria Centre For Disease Control (NCDC) and 
World Health Organization (WHO) protocols on the virus.

• Other measures are being put in place to ensure social distancing, 
good hygiene and environmental cleanliness to make our hotel virus 
free.
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REGULATORY & GOVERNANCE ISSUE

Full regulatory/statutory compliance.
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CORPORATE CONTACT DETAILS

Ikeja Hotel Plc.
84, Opebi Road, Ikeja
Lagos.
Website:www.Ikejahoteplc.com
Email: info@ikejahotelplc.com
Telephone:01-2701060 and 01-4480887

ASSETS
1. Sheraton Lagos Hotel

30 Mobolaji Bank Anthony Way, 
Ikeja Lagos. 

2. Sheraton Abuja Hotel
1, Ladi Kwali Street, Wuse
Zone 4, Abuja
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Theophilus Eniola Netufo, FCA
GMD/CEO
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